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Recognise industry leaders and innovators in financial services marketing, 

advertising and sales by nominating them in the 2021 MAX Awards.

Voted by their industry peers, the annual MAX Awards continues to recognise the  

best-of-the-best in financial services across 23 categories, including: Community Initiative 

 of the Year, Financial Literacy Campaign of the Year and Marketing Team of the Year.

Nominations Criteria



 

 

Agency Campaign  
of the Year

Financial Standards’ Agency Campaign of the Year recognises the ways in 
which agency-led wealth management marketing has demonstrated insight, 
innovation and forward thinking – changing the way the marketplace thinks 
about traditional media within this space. 

We will be seeking submissions recognising Agencies who have planned 
campaigns that have delivered outstanding results for their clients and raised 
the standards in wealth management marketing and advertising.

Agency Executive  
of the Year
Financial Services

This award is for the individual who has represented their agency with 
distinction and has achieved the best results for their clients.

Agency of the Year 
Financial Services

The Agency of the Year Award is for the organisation that has best 
represented its financial services client in order to meet their marketing and 
advertising needs.

Community Initiative 
of the Year

This award acknowledges a campaign or initiative that set out to change the 
behaviour or affect the thinking of their customers or prospective customers. 
This campaign has achieved the most significant social change.

Creative Agency  
of the Year

This award is for the creative agency that has best worked with its clients to 
plan and implement a creative campaign that has achieved the campaign 
objectives."

Digital Campaign  
of the Year

Digital Campaign of the Year recognises an organisation that has been able 
to best work with a publisher to create a unique online asset that has yielded 
outstanding results.

Digital Platform  
of the Year

The Digital Platform of the year is awarded to the organisation whose app 
has resulted in an improved efficiency for the end use, is user friendly 
and has generated significant app download. This award recognises the 
outstanding performance of a platform in providing innovative solutions to its 
customers and effectively addressing new markets within financial services.

Distribution Team  
of the Year

This award identifies the distribution team who have collectively generated 
the greatest improvements to their organisation's business development and 
distribution.

Executive of the Year 
Distribution

This award identifies the best sales professional working for an investment 
management firm in a distribution or business development capacity

Executive of the Year 
Marketing

This award honours an outstanding marketing manager who has served 
with dedication, distinction, leadership and innovation, resulting in increased 
brand awareness and sales growth for their organisation.

Financial Education 
Campaign of the Year

This award acknowledges a campaign that has improved the financial 
literacy of its intended audience. The campaign promotes ongoing education 
geared towards wealth management.

Integrated Campaign 
of the Year

This award is for the most effective cross-platform marketing campaign with 
above and below the line elements designed from the outset.



 

 

Investment Product  
of the Year

This award goes to a company that is committed to providing investors 
with innovative products that are in keeping with the times and achieve 
performance most aligned with the goals of the target investor.

Marketing Campaign 
of the Year 
Consumer

This award is given to the campaign that utilises all marketing channels to 
best fulfil and exceed their campaign objectives over the past year in order  
to influence the purchasing habits of their target consumer audiences.

Marketing Campaign 
of the Year
Industry

This award is given to the campaign that utilises all marketing channels to 
best fulfil and exceed their B2B campaign objectives over the past year in 
order to generate a return on investment.

Marketing Team  
of the Year

This award recognises an outstanding marketing team who has worked 
together in order to generate increased brand awareness and sales growth 
for their organisation.

Print Campaign  
of the Year
Consumer

This award is given to the campaign that utilises print advertising mediums  
to best fulfil and exceed their campaign objectives over the past year in order 
to generate a return on investment within the consumer media space.

Print Campaign  
of the Year 
Trade

This award is given to the campaign that utilises print advertising mediums 
 to best fulfil and exceed their campaign objectives over the past year in 
order to generate a return on investment within the trade media space.

Product Launch  
of the Year

This award is for campaigns conducted to introduce a new product or service 
to the Australian marketplace. The most impactful campaign has resulted in 
brand recognition and lead generation for the new product.

Public Relation 
Agency of the Year

The Agency of the Year Award is for the organisation that has best 
represented its financial services clients in order to meet their public relations 
and consumer engagement needs.

Social Media 
Campaign of the Year

This award is for marketing campaigns conducted via social media channels 
that achieve increased views and following in the specific channel, whilst also 
improving brand recognition, website impressions and lead generation.

Video Campaign  
of the Year

This category is for best and most effective brand communication through 
the use of video, which can be displayed across mediums such as television, 
websites, social media and digital advertising.

Website of the Year This award is for the website that delivers the most outstanding innovation, 
content, interactivity and whose design results in valuable user experience 
and captures the greatest return on investment.

Integrated Campaign 
of the Year

This award is for the most effective cross-platform marketing campaign with 
above and below the line elements designed from the outset.
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